MAKE IT SIMPLE. MAKE IT MEMORABLE.
MAKE IT FUN TO READ!

TALL PAUL
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You care about
your business.
Me too!

| could tell you about how | have written for The Guardian,

The Sunday Business Post, CNBC and how my content appears
on the websites of some of Northern Ireland’'s most successful
businesses.

But this isn't really about me... it's about you, and your business!
The need for creative, engaging content.

Having someone to make sure you're always putting your best
foot forward online. Someone to make sure the words are right,

making people care enough to read the words and take action.

You don't care about me; you care about smarter, sharper, more
effective digital content.

And it just so happens that | can help you with that!

| create fresh, shareable and original content so that busy Northern
Ireland business owners, CEOs, marketing directors & communications
managers don't have to spend a second worrying about how to drive

traffic to their websites.

| tell their company's story and engage their customers.



"From the outset, Paul was extremely

professional and highly informed. He

provides an invaluable service to help
promote and grow any business.’

TALL PAUL

MARKETING

Daniel Guiney, Proprietor
Education Support Hub, Northern Ireland

www.tallpaulmarketing.com/testimonials



"Paul can help you connect with your
client base, with great results. Couldn't
recommend Paul enough, you won't regret
having him involved in any project.’

TALL PAUL

MARKETING

Tony Thompson, Proprietor
We are Soulful

www.tallpaulmarketing.com/testimonials



TaLLipAUL

MARKETINE

I’ve done a lot.
Imagine what we
could do together.

Over the last ten years, | have worked with start-ups, global
brands and agencies of every kind.

I've written for some of the world's most famous whiskey

brands, solicitors, tech companies, accident management
companies and motoring companies.

I've written for coworking spaces, podcast studios and HR
companies too. |'ve written blog content that was sent to

tens of thousands of customers every week.

No pressure!

But it's not just what I've done... it's how | do it!

A no-fuss, flexible, responsive approach that makes a real impact.

That's why most of my clients come back month after month,
year after year to make use of my services.



"We are very pleased with the
completed work and have no
hesitation in recommending Paul
for copywriting work no
matter the industry."

TALL PAUL

MARKETING

Peter McCaul, CEO
Péarlai Group

www.tallpaulmarketing.com/testimonials



"Paul wrote an article for me which
Is nothing short of fantastic! Paul
has a great talent when it comes to
marketing and he truly knows how
to captivate an audience.’

TALL PAUL

MARKETING

Kelly Ann McGookin, Proprietor
Kelly’s Virtual Solutions

www.tallpaulmarketing.com/testimonials
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https://www.jmksolicitors.com/latest-news
https://www.crashservices.com/latest-news
https://granite-exchange.com/news-new-members-upcoming-training-sessions-and-events

It’s all about the work.
And here it is.

TALL PAUL
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Support usin 2021
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Olympic Torch Route:
The Guardian Relay.

Olympic torch route, day 18:
Clean streets, proud people

Read the full article on The Guardian website
www.theguardian.com/sport/2012/jun/05/olympic-torch-relay-newry
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Olympic torch route, day 18: clean
streets, proud people
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10 Northern Ireland
Artisan gifts for
a Whiskey Lover

Read the full article on the Whiskey Club website
whiskeyclub.com/2020/12/18/10-northern-ireland-artisan-gifts-for-a-whiskey-lover/
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GRANITE
BREAKDOWN

A Division of CRASH Services

S Everyday habits
that are secretly

5 EVERYDAY DRIVING
HABITS THAT ARE SECRETLY
DAMAGING YOUR CAR

5 everyday driving habies that are ~ GRANITE i Bt 2004
secretly damaging your car h

The driving habits of Northern

Ireland motorists could be secretl'f

damaging your car damaging hr el

Read the full article on the Granite Breakdown website 1. Resting your hand om the

granitebreakdown.com/5-everyday-driving-habits-that-are-secretly-damaging-your-car/ gearstick.


https://www.granitebreakdown.com/5-everyday-driving-habits-that-are-secretly-damaging-your-car/
https://www.granitebreakdown.com/5-everyday-driving-habits-that-are-secretly-damaging-your-car/
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situations every ne y
faces \

As a new driver, you'll be faced with the weird, the
N3“ wonderful and the plain awkward while out onthe

4 hilariously awkward  sewwe
situations every new -
driver faces

Read the full article on the New Driver NI website
newdriverni.com/4-hilariously-awkward-situations-every-new-driver-faces/

2. Putting fuel in your car for the first time.


https://www.newdriverni.com/4-hilariously-awkward-situations-every-new-driver-faces/
https://www.newdriverni.com/4-hilariously-awkward-situations-every-new-driver-faces/
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N IBA Nobody wants to be involved in an accident, but

the unfortunate reality is that accidents happen,
despite whether you're at fault or not.

9, Ehe g W

10 steps you should
take after being

involved in an
accident

Read the full article on the NIBA website
nibodyshop.com/10-steps-you-should-take-after-being-involved-in-an-accident/

1. Stay calm.

4. Contact the police.


https://www.nibodyshop.com/10-steps-you-should-take-after-being-involved-in-an-accident/
https://www.nibodyshop.com/10-steps-you-should-take-after-being-involved-in-an-accident/

"Paul’s attention to detall creating
content is first class - tailored and
specific at all times. Response times
and revisions never an issue, would
highly recommend him."

TALL PAUL

MARKETING

Richard Reynolds, Owner
RR Marketing

www.tallpaulmarketing.com/testimonials



"Paul was professional throughout and
possesses an approachable and friendly
manner. | would recommend Tall Paul
Marketing to all Communications/
Social Media/PR professionals.’

TALL PAUL

MARKETING

Grainne Magennis
Disability Action Northern Ireland

www.tallpaulmarketing.com/testimonials
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Happy clients?
I’ll do for YOU
what | did for
THEM.

| work with Marketing Departments.

Advertising Agencies. Charities.
Small businesses. Big businesses.

Caring people like Disability Action.
Industry leaders like CRASH Services and JMK Solicitors.

Trusted favourites like Jameson and Powers Irish Whiskey.
Technology experts like Pearlai.

People targeting customers.

People targeting businesses.
People that want to sound good.

People like you!


https://www.crashservices.com/
https://www.jmksolicitors.com/

"Paul’'s content was fantastic! Great
communication and made himself
available at all times. We couldn’t

recommend Tall Paul Marketing
highly enough!”
TALL PAUL

MARKETING

Manus Loughran, Owner
Claims Arrow

www.tallpaulmarketing.com/testimonials



'l would recommend Tall Paul Marketing
to any Northern Ireland business
looking to engage their customers
online with high-quality website
and blog content.’

TALL PAUL

MARKETING

Ronan McGuirk, Director
ASM Chartered Accountants

www.tallpaulmarketing.com/testimonials



"Paul’s turnaround time was excellent!
He managed to strike the balance
between fun and engaging
and informative!”

TALL PAUL

MARKETING

James Hughes
Down Design Lab

www.tallpaulmarketing.com/testimonials
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Don’t take
my word for it.
Take theirs!

I'm a Freelance Copywriter, so | should be able to
write something here...

Something that tells you just how amazing | am!
But who cares about what | think?

It's businesses like YOURS that have the final say!
And they say things like:

"A common practice | employ is asking new clients
how did they hear about us. One common trait that

a huge percentage of my customers disclosed was
that they discovered me through Tall Paul’s article.”

- Daniel Guiney
Education Support Hub, Northern Ireland



Ready to go?
Let’s Talk.

TALL PAUL

MARKETING

paul@tallpaulmarketing.com
07597 121 654

Northern Ireland’s Tallest Freelance Copywriter
Tall Paul Marketing
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